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Ano to Google Search oto

AvAykn TiENdTN Prompt 1} epwtnon Andvtnon LLM Brands kat ipoiovta mou Eriokeyn kat ayopd
gupavifovrat

auTtng TNC Sladpoung , L€ TTOLO prjvupa Kat SIrmAa o€ TIOLoUC AVTAYWVIOTEG



Ao 1o ranking otnv mpotaon

TpELG SlaPopETIKOL TPOTTOL EPAVIONG 0TV avalntnon

SEO

Search Engine Optimization
Na eppavioteiq

nadikd narovtowa online Q

Madikd marovtola online | MeydAn otkhia
AvakaAUYTE TABIKA TTAroUTaola yia aydpla Kat Kopitota.
Aveon), moldtnta kat oTud, 6Aa online.

Madikd marovtola | Néa cuAAoyn
Casual, aBAnTiké kat oxoAkda nanoUtoila yia kabe nAkia.
Awpe@v anooTtoAr| Og ETUAEYHEVEG TIAPayYENIES.

MNawdika nmarnovtoia online | Aveon kaBe pépa
Endvupa nadikd nanoutola 0€ TPOOLTEG TUIES.
AVaKaAUPTE T GUANOYT KA TWPA.

O xpriotng emAéyeL amd pia AloTa ATTOTEAECUATWV.

AEO

Answer Engine Optimization
Na emiAgyeic wg anavinon

TumanoUtola xpedletat éva madi yia 1o oxoAeio; O,

Aveta, otaBegpd Kal KatTaAAnAa
yla oAbwpn xpron.

H pnxavr) avadiitnong mpoBAaMAel pia dueon andavinon.

GEO

Generative Engine Optimization

Na npotabeig anod to Al

Mpdtewvé pou madikda naroltola
yla oxoAeio €wg 70€.

Oa avalntovo® EAaPPLA anouTola,
He otaBepr) Epappoyn Kat
avToAeBNTIKA GOAQL.

To Al cUVBETEL KpLTripLa KA TIPOTEIVEL ETINOYES.

Aev apkei va o€ Bpiokouv. Mpénel va o€ kKataAaBaivouv, va o€ EUMICTEVOVTAL KAL VO CE TIPOTEIVOUV.



Ano ¢ AsEeic-KAEISIA OTIC

Napadooiakn avalntnon Al avalntnon

«Nolo oTpwHA gival KATAAANAO yia KATIOOV e TIOVOUG 0T Uéan

«OTPWHA 0POOTIESIKO» : ,
TIOU KOIUATAL OTO TAAL»

; : «ZeKIVAW TPEELUO, elpat 95 KIAA Kat £xw euatoBnoia ota yovarta. Tt
«TIAMOUTOLA YIat TPEEIO» plls § Porch X n U
MamoUToLa VA TIApwW;»

«lMolo CRM eival eUKOAO yla EAANVIK ETIXEIPNON HE TIEVTE TTWANTEG

«CRM pikpn) emixeipnon» :
Kat xwplg IT team;»



TuvaAAadel otav o MEAATNG

Mu\a puoika Aivel TPOoWTIIKO ZNTA GUYKEKPLMEVN ®dtdvel o Kovta
context npdétaon otnv ayopa

Av 10 LLM SiaBdoel onuepa to mepLleXopevo pag, 6a kataAaBel Kal TIPETEL VA JAG TIPOTEIVEL,



Ta técoepa

Informational Commercial Transactional Navigational



Intent

Informational

Commercial

Transactional

Navigational

otnv npaén

TiL B€AeL 0 xprioTng

Na pdBel i va Aboel pia anopia

Na ouykpivel kat va oxnuatiost shortlist
Na ipoxwpr)oeL o ayopad 1) AAAN evépyela

Na Bpel ouykekpévo brand, poidv fi oeAida

‘Eva prompt pnopei va avikel o€ nepioootepa and éva intents.

«XTPpWHATA yia Tadld: TL va TIPOCEEW;»

Evéelktiké prompt

«TL TUTOG OTPWHATOG BonBA oToug TIOGVOUG OTN MEDN;»
«lMota eival Ta KAAUTEPA CTPWHATA YLa UTVO OTO TIAAL»
«lMpoTeWVE pou otpwpa ewg 900€ pe dupeon napadoon»

«Moto otpwpa TnG Brand X givat kaT@AANAO yla peva;»



Live Prompts & Search Intent

Evbelktiko Selypa yia tn Bepatik «okouAapikiax»

PROMPT

Mou pmopw va Bpw poviépva okoulapikia atnv ENNASa;

MNwg va kabapiow acnpévia okouAapikLa;

Mota gival ta 1o SnpodAn UALKA yLa okouhapikia;

Mota okouAapikia Tatptalouvv o€ ofAA TiPOoWTIO;

Mota NAEKTPOVIKA KATAOTAMATA TIPOCPEPOUV OKOUAAPIKLA PE SWPEAV ATIOOTOAR;
YALK& OKOUAOPLKLWV yLa evaiodnta autid

Motot eival oL KAAUTEPOL KATAOKEUAOTEG OKOUAAPLKLWY 0TnV ENAASQ;

Mw¢ va anoBbnkelow owoTd Ta oKoUuAapikla Hou;

MNwg va eTAéEw okouAapikia TIou TatpLdlouv HE TO GTUA HOU;

Tdoelg ota okoulapikia

INTENT

Navigational + Commercial

Informational

Informational

Informational

Navigational + Commercial + Transactional
Informational

Informational + Navigational
Informational

Informational

Informational



Piedini
Shoes




O nmeAatng: Piedini Shoes

piedini.gr: multibrand katdotnua umodnuatwy, Puokd
katdotnua otn Adploa + e-shop o 8

Evdelktikd brands: Tamaris, Ragazza, Boss
(yuvaikeia & avdpikd umodruata) Al povtéAa avépepav To brand, onueio ekkivnong Mdaiog 2026

> nueio ekkivnong (Mdiog 2026): undevikn opatdéTnTa
o€ Al povTEAQ, Kauia TeEXVIKNA TIpoETOoLLacia

Tamaris - Ragazza - Boss

Evoelktika brands oto katdotnua



H pebodoloyia epappoopévn oto Piedini

50 8 Kabnpepivn

TIPAYHATLKA EPWTAMATA KATAVAAWTWY Al povtéha utté tapakohovbnon TtapakoAovBnon Kat reporting
Mnviaio progress report Zuvdeon pe ta 4 search intents
Opatdtnta Ta 50 prompts KOAUTITOUV EpWTAUATA TIPAYHATIKWY TIEAATWV
Tou Piedini.

©¢on otnv andvtnon

Citations
Informational Commercial Transactional Navigational

Al Traffic

Brand Perception

Audit Monitoring



CASE STUDY « PIEDINI SHOES

EEEALEN 4 pnvwv
Mdatog £wg Abyouaotog 2026
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OL eiiokémteg amo Al av§nibnkav amno 8 ot 185.

Mrvag

M1

M2

M3

M4

Opatétnra

4,2

9,0

9,0

10,2

©éon

#2,7

#4,3

#2,8

#4,6

Citations

1.584

2.041

2.586

3271

H petaBoAr) dsv akoAoubBel eubeia ypapur), H taon og BABog xpovou €xeL PeyaAutepn agla amo pia JEPOVWUEVN YETPNOT).

Perception

39
61
64

59
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TO TEXVLKO EUTIOSLO KL N TIPWTH VIKN

Mdatocg 2026

MPOBAHMA

Cloudflare WAF pmtAokape kaBe Al
crawler

403 oe kaBe Al user-agent (GPTBot,
ClaudeBot, PerplexityBot k.d.)

Kavéva Al povtého dev umopouoe va
«6LCIBdG€L» TO site

2/8

Al povtéla avédepav to brand

AYZH

Whitelist twv AI user-agents cto
Cloudflare

YAottoinon o€ Alyotepo amo 1 wpa, Ye
XapnAo effort kat upnAd impact

To GEO &gkwa ouyva arod TEXVLKEG
TIPOUTIOBECELG KaL OXL POVOo artod
TIEPLEXOMUEVO

8/8

Al povtéAa avédepav to brand, evtog 1 prva



CASE STUDY - PIEDINI SHOES

Mpaypatika anoteAéopata

ETiokémnteg kat mpwta écoda arnd Al

200 185

140 -
120 114
80 €0,40 vs €0,14 =~ 3X
60 -

: atia ava emiokeyn Al oe oUykpLon pe
40 - TOV PECO OPO TOU site
17
20 8 .

e

0 T T T 1
Matog IoUvLog IoUALOC AlyouoTtog

OL eTILOKETTTEG EPTacav KUpiwg peow ChatGPT kat kateAn&av oe cuyKeKpLpEva Tipoiovta tng oelpag Piedini. To Al traffic
METATPATINKE OE PETPIOLUES TIWANOELG.



CASE STUDY - PIEDINI SHOES

Perception Tracking

H ewkdéva tou brand mépa and ta téooepa search intents

KdBe prva petpdape mwg avtihapfdavovtal ta Al povtéla to brand oe mévte katnyopieg: Trust, Quality, Value, Market, Innovation.

PRAISED QUESTIONED

- Real Business - Limited Reviews

- Curated Selection

63

/100

Perception Score

~ Lack of Public Signal

- Fashion-Forward
- Sparse Review Data
— Comfort & Style

-~ Established in

live - +1,8 teheutaio 7rpepo Greece
Value Experience = 65,7% Ta neploodtepa Al povtéla Sev éxouv aképa to PIEDINI SHOES ota seSopéva
ekmtaibevor|g toug. To Bpiokouv povo peow live web avadrtnong.
Quality Performance | 63,2%
AuUTO gival To vonpa tou GEO: Sev Xperadetal va eioat oto training data.
Market Position | 62,5% Xpetdletat va gical citable kat crawlable Twpa.



Google Search Console

AveEdptntn emBeBailwon tng dLag katevBuvaong

8.980

epdavioelg oe Al Overviews, Teheutaiot 3 priveg

aroé mepimou 60-70 eppavicelg tnv
nuépa tov Iovvio o€ mepimou 120-140
TOV ZEMTEUPRPLO

Generative Al features report

2tabepd avobikr) Ttaon, YE oxeSOV SUTAACLACHO TWV NUEPTOLWV
epdavicewv.

Epdavidovtal kupiwg n homepage kat oL oeAideg Tamaris, Ragazza
kat BOSS.

Ta epyaieia pag kataypagouv ta LLMs chatbots. To GSC kataypadet T xprion
aro tnv Google ota Al Overviews. OL 00 TinyEg Selyvouv TtV dla
katevBuvon.

Ta opyavika queries mapapevouy Kupiwg branded («piedini», «piedini
shoes»), 1600 evtog 600 Kal ekTtog Aaploag. O emopeVog oToYOG Elvat va
MEYOAWOEL CUVOALKA N pn-branded avadrtnon.



Live status: teAevtaieg 2 eBSOMASEG

Ztwypdéturo dashboard

#85/ 1.145 2.072 522 (+5,5%) 737100

Rank oto universe Citations ti¢ teAevtaleg 2 Conversations Ti¢ teAeutaleg 2 Site Health Score
QVTaywVLOTWV TIoU eBSopadeg, amod 621 povadikd eBSopadeq
TtapakohouvBoU e domains

MNapdabupo pétpnong

Hpépa 1 Hpépa 14

Ta metrics amotuTivouv To (810 Xpovikd Slaotnpa Kat Propolv va cuykpLlBouv petady toug.



ZYMMNEPAZMA CASE STUDY

TL TLPETTEL VA KPATHOETE

n ‘Eva multibrand katdotnua, xwpic kaBoAou Al visibility tov Mawo, kateypaye petproua
€¢006a amo Al

a To GEO é¢v amattel peydAo brand r) peydAo budget. Artattel cuoTnUATLKY TTAPAKOAOUBNON
KOL OTOXEUMEVEG EVEPYELEG, TEXVLKEG KAL TIEPLEXOUEVOU.

a Av pttopei va yivel yua éva katdotnpa otn AdpLoa, Prtopel va yivel kat yia tn Stki
oag ETLXELpNON.
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