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To peAAov cH

Bricks and Clicks

AoTikomoinon JUVOECIUOTNT

&
& |
) 154

£ " & lh’ﬁ. M > e ¢ . , : , :
\ iy , , MexpL To TEAOC T
Mex pL T,o TEAOC TNG Mexpt TIO T€7\9C mq MExpL To TENOC TNC Se Kxoijeriom nd\fu)nc
SeKoETloG Bo OeKoETiac, Kade Sexoetiog, T030% TOU  ore 800 Sic £ Bo
uTiapxowy 43 Mega artopo Baexel Mawikob eumopiou 8o gorounBo0y via
Cities 0€ TLatyKOOULO TOLAGXIOTOV TEVTE 5G 5006 10 o poSpoulK\(/i( oy
EMIMEdO pe LPNAEQ OUVOECEHEVEG NAEKTOOVIKO ETIOPO. n)\ e To L’)anz
OTTOUTNOELG O€ oo OLOKEVEQ MANG TaX
EPOSLOTHOL Ol GUETEC OLVETIELEC 0T Logistics
, : , i C””JO” v [0 OTMOTEAECUOTIKEC,
MeploodTepeg amod ToxUTOTeC UETAPOPA OOTIKWV SIOVONleE el
600 eKOTOUHLPL TIoPodOOELC (on-the- SepaTwy Ba owénBel, QOGAAEIE YIG TO
TIOPAOOTELC OV fly) TTOAAEC eTLAOYEQ Ta (popTia Bar yivouv T
NUEPD VIO DT TIKEG VL0t TOV KATOVOAWTN LUIKOOTEPOL [IE e usrom,popé(
TIOPUSOTELC (anywhere-anyhow) LEYOAVTEPN —eoTavHY e Frost & Sullvan
OUXV(’)TF]TO( Global Megatrends
SARMED?R




[ToryKOOULX TOON

Retail Ecommerce Sales Worldwide, 2019-2024
trillions, % change, and % of total retail sales

$6.388

$5.908

2019 2020 2021 2022 2023 2024

B Retail ecommerce sales M % change B % of total retail sales

Note: includes products or services ordered using the internet, regardless of the method of
payment or fulfillment; excludes travel and event tickets, payments such as bill pay, taxes or
money transfers, food services and drinking place sales, gambling and other vice goods sales
Source: eMarketer, Dec 2020

261834 eMarketer | Insiderintelligence.com




[ToryKOOULOL TGO

Retail Ecommerce Sales Worldwide, by Region, 2020
billions

Asia-Pacific $2,448.33

North America

. $92.91 Central & Eastern Europe
.$83.63 Latin America
I$41.56 Middle East & Africa

Note: includes products or services ordered using the internet via any
device, regardless of the method of payment or fulfillment; excludes travel
and event tickets, payments such as bill pay, taxes or money transfers, food
services and drinking place sales, gambling and other vice goods sales, total
retail ecommerce spending worldwide=$3.914 trillion

Source: eMarketer, May 2020

www.eMarketer.com

111092

Retail Ecommerce Sales Growth Worldwide, by
Region, 2020
% change

Latin America 36.7%

31.8%

North America

Central & Eastern Europe 291%
T S - =

19.8%

Middle East & Africa

Worldwide 27.6%

Note: includes products or services ordered using the internet, regardiess of the method of
payment or fulfillment; excludes travel and event tickets, payments such as bill pay, taxes or
money transfers, food services and drinking place sales, gambling and other vice goods sales
Source: eMarketer, Dec 2, 2020

SARMED7R



Furope AR

Growth of ecommerce revenue in Europe

800 20

ﬁ parcelmonitor 2020 E-Commerce Logistics Review of Europe
Contribution to e-commerce growth

mmmm Parcels within Europe s Parcels entering Europe

a00
3.3%

400

Percentage

200

Revenue in millions of euros

96.7%

2015 2016 2007 2018 2019 2020

[nyri: Ecommerce news Europe M Revenue == Growih

Online katavaAwteg otnv Eupwrn

%

86% 84% B84% B84% 83% g3

o 80% 77% 77% 75

B T5% 73% 3% 2% 7% 71%

o7% 66% 66% 64%

39% 59% g7y 549

51% 49%

45%  44%
36%

T T FF T IS ¢ NI
F&EFFFFIFIe e S S
N N
N S S S &

A
6 SOURCE: EUROSTAT "YIED?IN



E-commerce otnv EAAGOO

REVENUE IN 2020

US$2,802m

Sl
71

H EAAGSO elvat N 450 peyaAdTEPN ayOP& VIOt TO NAEKTPOVIKO
EUTTOPLO pe €00da LPoLC 3 Sla. doAaplwy To 2020

Exel mpoBAe@Bel 0TL 0 TN ol0¢ PUBLOC avamTuéNC (CAGR 20-24)
VL0t T ETTOUEVO TEOTEPQ X povia Ba elvat 10%.

To 47% Tou EAANVIKOU TTANBUCLIOU aryOpaOe TOUAXXIOTOV £V
TIpoloV 0To Sladiktuo To 2020.

Sl
71

CAGR 2020-2024

10%

Sl
71

Sl
71

O HeYOANITEPOC TTAUKTNG OTNV EAANVIKI 0yOP& NAEKTPOVIKOU Fpadnia 9. HAEKTPOVIKES ayopés av

% rpagnpa 8. HAsktpoviké eundplo, A’ Tpipnvo ; : ’
peydAn yewypadikn neployn,

alle
Z1al

alle
Z1al

epttoplov elvat To e-shop.gr. To kataoTnua elxe eoodor 137 ek. 60 2010 -2020 N otne 2020
Solapla to 2020. AkoAouBel To plaisio.gr pe 94 k. SoAapLa Ko o 47,8 .
/ / / UvolAo Xwpacg
TO zara.com e 73 ek. SOAGPLAL FUVOAKE, QVTITIPOCWITEVOLVY TO 1eq 202402 )
40 33,8 32,8 ?

10% TwV NAEKTPOVIKWY £00OWV 0TNV EAAGOQ.

H poda elval 0 peyoANUTEPOC TopEeQC oTNV EAAGSO Ko
QVTITIPOOWTIEVEL TO 34% TWwV €00OWV NAEKTPOVIKOU €UTIOPLOU
otnv EAAGSQL.

AULTO OKOAOLBE(TAL ATTO TO NAEKTPOVIKG HeTX PE 23%, T
TPOPLUA KO TIPOCWTIKN (ppovTida e 18%, Ta Ttax vidLa, XouTtL
kot DIY pe 15% Ko To ETUTTACL KO OUOKEVEC [UE TO LUTTOAOLTTO 9%.

30

20

10

26,9 27,0 29,5
23,6

18,4

20102011 2012 2013 2014 2015 2016 2017 2018 2019 2020

Bopela EAAGSa

%
Kevtpikr EAAGSa

ATk

, , %
Nnoot Awyatlou kot

KeAtn

%

Mnyn: EASTAT, 2020

A
2R

SARMED
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‘Ot aAayeg oTa logistics GUVETIEL TOU NAEKTPOVIKOU EUTIOPLOU AR

Suppliers Shops

1970s Direct store

replenishment by

suppliers or whole
sellers

N Majorly Domestic Suppliers Shops

Retail distribution centers

1980s Centralization
of deliveries
through retail

distribution centers

G

Overseas Suppliers Retail import centers Retail distribution centers Shops
]| -
Rise of global - 7
sourcing Dimesnc Suppliers

N\ / h Returns

Customer home

2000s E-commerce E Fulfillment
model involving Center
parcel network

Parcel hub Sortation Center

Parcel Delivery center Collection Point

Customer home

=

Local depot (urban Iogistics)

8
8 SARMED#R

logistics made perfect




Logistics Trend Radar

Sectors

Only show the following sectors:

Auto-Mobility

'.\' Engineering & Manufacturing

ﬂs Technology

i

“®: Energy
@ Lite sciences & Healthcare

‘ eRetail & Fashion

Impact

Trends with low impact involve evolutionary
changes with incremental improvements.

Trends with high impact have revolutionary
applications that are potentially disruptive.

Only show trends with the following impact:

Lower Impact
Medium Impact

Higher Impact

Aerial Vehicles

_____ HIGHIMPACT - ___
w = 2 ! = =t N
- g ! S~ ~
Social & Business e : A Technology
Trends e Supergrid @ f e Trends
o Logistics : N
1 .
i @® Self-Driving BN
€ = 1 Vehicles N
_ Next-Generation @' 1 ;
Smart & Security i
Containerization ! @ Artificial
Intelli
| TR ® 3D Printing
Suitaipat_t)le @ Logistics @ E ® Robotics & =
Multisourcing ogistics Marketplaces ! Automation @ Blockchain® Unmanned
ki
I
|}
1
I
|}
)
|}
1)
]

4 @ —
Sharing Economy & . R S @ Internet of
Rethinking @' . Things
S Packaging Omnichannel @ ® Cloud & APIs
Senitization lociotics o = Quantum @
og @ BigData  Next-Generation ® Computing
Vo . Analytics Wireless
Mass Personalization @ Fresh Chain @ Digital Twins @
@ Silver ® Bionic
Economy ‘ ® Augmented & Enhancement
Virtual Reality
S R
= < ¥ *@8 Q@,q
" Space Logistics G Vr.
a 7.
& s
S A
2 & ey, &
Z e v g
Z, W = S s
2 N 4th Edition 0 %y S
7 ch\’ RS (@)
(5 N

[nyn: DHL
SARMEP%%‘
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Ta Logistics onuepo i

Physical Digrtal

8 Drones Software 8 Intornot of Things

8 Woarable Technology 8 Big Data

8 Driverioss Vohickes 8 Cognitive Analytics

8 Robotics ® Cloud

8 3-D Printing 8 Supply Chan
Diotizst

Megatrends

METOUOPPWON TNC EPOSIACTIKNG AUCIOOC Yot EEUTINPETNCN TWV
VEWV TOTEWV. JTPOTNYIKNA
Etoupeiog
3R ALEVPLPEVO SIKTUO LTTOOOUWY KOVTA OTO ONUELC TWV TEAKWV
TIOPOANTITWV lkovortotnon
32 MOAVKOVOALKO SIKTLO SLEVOLLV Medottov
# O LPEC TEXVOAOYIKEC UTTOOOLEC
# ALVOTOTNTO OLaXEIPLONG TNG TTANPOPOPIOC
N

N
N

2TOXOC
Customer experience
A
10 SARMEDZR

::::::::::::::::::::
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To opopct tng SARMED

ote n npwm sm)\oyr] o€ Unnpscteg 5LO(XELQLOF]C Tq‘q/:scpo&ocmu(nc a?\UOrSO(c ey EAMGOQ _’ N
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174
A

Ot agleg HOG

...................................................................................... AKEpO(lC’)Tr]TO(
H vea opxr NG ETaLpElaG, oTNPICETOL OE OTEPEEG PATELG KOl NEITOUPYOULE HE SIPAVELD, OKEPXIBTNTO KA
a€leC OTTWC QUTEC TNG OKEPALOTNTOC, TNG KAVOTOMIOC, TNG OVTIKELEVIKOTNTA, TOOO ECWTEPIKY, OTO KO
OAANAEYYUNC, TNC EUTILOTOOVLVNC KAl TOU OERACHOV, TOCO EEWTEPKG
E0WTEPIKA, TTPOC TOLC £pY(OUEVOUC TNC ETAUPEIQC, OL oTtoloL
OTTOTEAOUV KO TOV TTUPNVO TNC, OTO KAl TTPOC TNV €VPUVTEEN
Kowwvio Kot To TEPBAANOY, WG VaMOOTOOTO KOUUGTL TouG. . A, KouvoTopio

ErtevSU0OUUE OE TEXVOAOYIEC OUXUNC TIOU
SLELKOAVVOULV TIC SPAOTNPIOTNTEC UOC,
StaaoAiovy TNV TIOOTNTA TIAXPOXAC TWV
UTINPECLWY LOC KOL TIPOOBETOLY eTUTIAEOV a&lax OTIC
OUVEPYOOLEC MO

SARMEDZR

logistics made perfect

YIEOBUVN oo O aélec pog

ETiixelpnuatikOTn T

H uTteLBUVN ETIXELPNUATIKOTN T
QVOMTTUOOETOU OTPATNYIKA KOL HETW TWV
Spdoswv Etaupikng Kovwvikng EuBuvng, ot
OTIOlEC EVIOXUOUV OKOU TIEPLOCOTEPO TNV
TIPOTPOPA KAL TNV OXAANAgYYUN, TOCO OTO
E0WTEPIKO TNC eTALPELOC, OO0 Kal TIPOC TO
TIEPBAAAOV KOL TNV KOWWVIX.

............................................... I_I Ol(’)Tr]TO(

AlvoupE €ppaacn TNy ToLoTNTA Ko TNV
a€LOTUOTIO TWV VTINPECLWY TIOU TIXPEXOUE,
KOBWC Kl OTNV AOPOAELX TWV avVOPWTIWY Ko
TWV EYKATAOTACEWY HOC HEYIOTOTIOWWVTOC TNV
amod00Tr) HOLC,

...................................................................... EUE)\[&O{

MpooopuolOUNOTE OTIC EEEAIEELG KOl OV TATIOKPLVOUOOTE
QUECO OTIC TIPOKANTELC TOU OMALTNTIKOU TIEPRAAAOVTOG
OTO OTIOIO KIVOUUOOTE.

EvSlopepov yla tov AvBpwro
Ol loec eukaipleg, 0 oeBAOUOC OTN SLAPOPETIKOTNTO KAL T
SIKAWHOTO OGAWVY, N ENKPIVELX KAl Ol EUKALPLEG aVATTTUENC
SNuUoUPYoLV KAUO apolBaiou OEBACOU Kot EUTILOTOOUVNC

13 SARMED#R

logistics made perfect



Ot avBpwrtol JaG

174
A

At Ol avBpwtol pag elval n SUvoUn HoC.

#r H KouAtoupa Tng SARMED otnplletal 0To oefaocud atov avBpwTo, TNV aoBROTNTA KAl aTNV apoctwan. Av cuvoicovue
TOLC AOyou( TG eTiiTuxiaC TNG SARMED og SU0 AeeLg, ouTeC Ba NTav oL aEleC O Kol N OKANPR SOUAEL.

Ak ETiLAEyoLPE avBpwTIouC e Bon Tov XapaKTNPQ, BEWPWVTAC OTL Ol TEXVIKEC OEELOTNTEC UTTOPOVV VO AVaTI TUXB0oUVV Kol Vo
BeATIwWBOLV.

Ak 2 TNPOUOOTE O OXETELC KAl ETILOOTELC TIOU OLOPKOUV OTOV XPOVO, TIC ovayVwPI{OUUE KAl TIG EVIOXVOULE.

ekTiaidevon TiapoKivnaon
& &
avamTuén EPYOCLOKT) LKOVOTIONON

2010 2017 2020

TIOALTIKEG PUN-SloKploEwV LOKKPOXPOVIEC OXETELG
& &
[OWV EVKALPLLLV eTIOO0ELQ

At H SARMED exel SLox pOVIKG OOV TIPWTOEXIKO OTOXO TN oTaBepn

QVATITLEN TNC ME TAUVTOX POV 0ENTN TOU EPYATIKOU SUVOUIKOU TNC.

Ak

SARMED#R

aaaaaaaaaaaaaaaaaaaa



!/ / /
Blwaotpn Avamtuén - Motomnooslg Sa
v v 4
AUSTRIA AUSTRIA AUSTRIA
ISO 9001:2015 1ISO 22000:2018 ISO 45001:2018
Quality Management Food Safety Management Occupational Health & Safety
System System Management System
TUY. AEO
Certificate YA 1348-Good Organic Food Storage Authorized Economic Operator
Distribution & Storage Certification (Customs Simplification/Security
Practices of Medical Devices & Safety
£ suverl[
2020
ecovadis
EOF License — Medical Products ECOVADIS — Silver Level GDP Certificate
SARMED?R

15



YTINPECLEC

MeTaopd - Alavoun

R MeTapopeg, dlavopec (door 2
door)

** E-commerce logistics (home
deliveries)

AR 2UVOUOUEVEC HETOPOPEC

AttoBrikeuon
&
TIPOETOLUOTIO TIOPOAYYEALWV

*® AtoBnkevaon Enpov popTiou ‘ s

R AToOrKeUOn YuxOpEVOL opTiou, L. LIt T L M =
K&OE lS0uC BEPUOKPOATIOKAC .
kotnyoplog (Karapuén-2uvtnenon e
KAlpomilopevog xwpoc)

R Alayelplon amoBepoarog

** [NpoeToacio mopayyeAlwv

(Pallets/boxes/items) OAWV TwV

KOTNYOPLWV

(Picking/Packing/Loading)

A
2R

A
2R

A
2R

A
2R

16

AVOIOLOKELOOLO

ETIKETOKOAANNTELC
OEPLOTUPPIKVWITELC

Yuokevaola e SIXTOKL,
OOKOUAGKL, TIAQOTIKO KOUTTOKL
YUVOEOELC O€T LE Sleeve, Ue TOEPKL
f oe display box

JUVOETEIC 08 UIKTO KIBWTLO PE
Snuoupyla veou LOT number
AloOpPWan TTIPOWBNTIKWVY
stand, KouTlwv dwpou

Alohoyn TTPolovVTWY

N7
a8

N7
a8

N7
a8

N7
a8

N7
a8

N7
a8

N7
a8

N2

[TANPOWYOPLIK

MyWarehouse

Routing and Dispatching
Track & Trace

WMS & TMS

Proof of Delivery (e-PoD)
Document Management
Advanced Reporting and KPI's
Customer Systems Integration

EKTEAWVIOTIKEC &

Yrinpeoleg MNpooTiBepevng

A
2R

A
2R

A
2R

A
2R

A
2R

Aéloc

OMNokAnpwpevn dlaxelplon
EYYPAPUIV

Wnplomoinon — AVTIKOTOBOAEC
MoloTIKOG EAEYXOC

YTIOOTNPEN EKTEAWVIOTIKWV
UTINPETLWV

Aloxxelplon popoloykwy Ko
TEAWVEIOKWY oTOBNK WV
YUUBOUAEUTIKEG UTINPEDLECQ

SARMED7R



Fulfilment layout N2

KTiplokn urtodoun

]
2

2N

EAeyxouevn Bepuokpaalao.

s DC

a7 FC(Type A): Warehousing /Cross dock.
47 FC(Type B):Cross dock.

2TONOC

]
2

2N

OAec ol BepOKPACLOKES KATNYOPLECQ
3 Boowkn tpogodoaoia (EmikaBnueva, Meoalor xwpnTikOTNTO)

3 AoTikn Slavoun (Meoador kot Ukpn xwpnTikotnta, Vans, Mnxavakio / HAektpokivnaon)

17 SARMED7R



AKTUO €YKOTOOTATEWNY AR
& <
ATNOOHKEZ g O -
@EZAO@KH o
ATTIKH
: HUBS
N7 A . 2 , @f
ar MO(VS[’:)O( 92.000 m , i ® o [LLOVV IV
3 Aomtpomupyog: 11.000 m o M,», ¢ % - STIETN
37 MaryoUAa: 9.000 m? T N\ e POSO
. E . q
~BOIQTIA '\ P * HpokAglo Kpntne
BOIC,)TIA 2 dh s '\*‘ W\ ATTIKH. S,r * AAeESPOUTIOAN
32 On7Ro: 4.000 m & ot - * KaBono
: S '% s 5, o * Phwpva
AXAIA - ~ ,g O “% « A&ploo
$2Narpo: 2.000 m? o el pg“‘f'" &
R " ‘q R . .“0% ;Q
OESS AAONIKH & S ‘g
37 BI.ME. Ziveou & hub Tprywvou: 22.000 m? . o @ |
f 3 : , a. i, z
SARMED37R

18
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AVOTTTUEN OIKTLOL UTTOOOWIV

2021 2022
ar Q2: 7.000m? - M&wSpo, cuVBNKeC KOTdWuENG a¢ Q1 20.000m2 — AoTtpdTILPYOC
Expansion of our freezer warehouses - Phase 1 z
a0 QQ3:10.000m?2 - Aomipdmupyog, Enpod 2t Q3: 20.000m? - X{vSoc ‘

AN

Q4: 20.000m? - AaTipdTupyoc

19



AVOTITUEN OLKTUOU OLOVOLLIV

350 ouvepyalOUEVOL HETOPOPEIC OE OAEC TIC KOTNYOPLEC

JU0TNUA TNAEUOTIKNC SLaXElpLong OTOAOU HE TNV TEXVOAOYLX
GPS

« TIAnpo@opleg O TPOYLATIKO XPOVO VLo KOBE (popTNYO
«  Tewypoapikn Beon
« ToxUTNTX
* ALGPKELO OTUOEWV
*  OQepuokpooia
+ 'EAeyx0C KOOTOUC ECW KOBNUEPLVNC QVOPOPAC
*  AuTopoToTolinpeVN SPOLIOAGYNCN TWV (POPTNYWV

DopnTEC OLOKEVEG Pe amodelén apadoonc

[MANPOWPOPIEC OE TIPAYLATIKO XPOVO YLIO TNV TIaPAS00N TWV
EUTIOPEVLATWY OTOV TEAIKO KATOVOAWTN

[TANPOPOPIEC OXETIKA PE TNV ETULOTPOPN TWV TTPOIOVTWV OTTO
TOV TIEAGTN

20

Al Al A2
7Ia AN AN

rom o v S R

OAeC 0L BEPUOKPAOIOKEC KOTNYOPLEC

Baowkn tpopodoata (EmikaBnueva, Meoador xwpnTIKOTNT)
AoTIkn Slavoun (Meoadar Kot Uikpr XwpenTikotnTta, Vans,
Mnxavakia / HAekTpokivnon)

SARMEDR

SARMED7R



“AvamTugn Siktuou - 2022 AR

$ B2B/B2C (100% koAun).

3 Same day delivery (ATTikn, ©@eooaiovikn, Adploa, MaTpo).
3 Next day delivery (Htelpwtikn) EAAGOQ, Kpntn).

47 Collect points.

# E-POD (100%)

3% Track & Trace.

37 Full Customer service.

3 Reporting package (Online).

21 SARMEDH?
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E-logistics atnv SARMED AR

- Truck & Trace
- Delivery window

S
N7
SARMEDR

HAEKTPONIKH
AIAYYNAEZH (EDI)

’ = OB A 7
.............................
A e
s T
. g .
Q-%QQP ................ > 3 ................ > SARMED“R > m >
| logistics made perfect -‘

E —Shop Finance & Admin

Stock Replenishment

22
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2xedlaoo¢ amonkng 10.000 m? e&eldlkevpevn og micro picking 32

OYPIAEZ 1512 X 4 X 4=24192

OYPIAEZ 1508 X 4 X 4 =24128

EMBAAON AMNO@HKHZ =9620m?

OYPIAEY 24128 X 4

OYPIAEZ 1508 X 4 X 4 = 24128

+24192 = 120,704

OYPIAEZ 1508 X 4 X 4 = 24128

BYPIAET 1508 X 4 X4 = 24128

[AA 1920 + 1944 = 3,864

AN 480 X 4 =1820 MAN 486 X 4= 1944

ENIETPOPEZ 24510

QOPTIZTHPIC 190 T4

IN-OUT 378 1y

IN-OUT 308 1p [PADE

A 200 1) [N-OUT 308 11

IN-OUT 378 11

SORT - CHECK - PACK = 780 m2

IN-OUT = 1372 m2

SARMED7R



TEXVOAOYLKEG UTTOOOLEG

MyWarehouse

by SARMED
Stock
Orders
Statements
Shipments
Purchase orders
Receipts
Returns
Tasks
Task Lists
Advanced

Stats

Customers

Reports

24

#* My Warehouse (Portal)
o Alaxelplon amoBnkng meAaTn
o Real Time evnuepwon ammoBepatod

o Real Time evnuepwaon e£EAENG TTAPOYYEALLWV

3 Track and Trace: Real time g€eAEn TtaparyyeALwV

3R API's — Interfaces
o Yuothuotoa SARMED

8 YuoTnuota eAatwy (Inbound, Inventory,
Outbound)

= ID: 610669275 Mapabadnke

o AT6: BPIATIO
© o2/0320m
16:45
© 10/03/2021
12:20

(=) 10/03/2021
12:20

© ID: 610676397 Mapadosnke

& ATNO: OPIAZIO

TRACK & TRACE

ZUPMANPWATE TOV 0PIBYG AMOGTOANS.
AloYWPIOTE e KOPPA e 10 BLAGOPETIKONE ApIBHOUE anooToAre!
610676397,610669275 @

02/03/2021 - 16:45

e MNpocg: NaomALo

H MAPATTEAIA EXEl GOPTOBEI OPIAZIO
MPOE MAPAAOTH BPIAZIO
AAAAAAAAAA BPIAZIO

04/03/2021 - 15:48

e Mpog: Navopapa Aypiasiag

SARMED#R
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TeEXVOAOYIKEC LTTOOOUEC AR

3% Put to wall — Pick to light — Put to light
3* Robotics (goods to person)

Autovopo Forklifts
Pouttotikol Bpaxloveg
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37 ETIXELPNUOTIKY BLWOIUOTNTO: 2TEPEX X PNIUATOOIKOVOUIKA.

3 Ytodopn: Asttoupyikol xwpol amobnkeuong avw Twv 120.000u2. O 0TOAOC TOU amoTEAETaL amtd TiEpLocoTEPX artd 600
POPTNYA (OAWV TWV KATNYOPLWY) TIOL TIAPEXOLY KOXBNUEPIVA TIC UTINPECIEC TOUC OO TIOPTOl OE TIOPTA G OAN TN XWPEA.

37 TeXVOAOYLEG QUXUNG: 2UVEXELQ eTTEVOVOELC OE VEEC TEXVOAOVYIEC. 2TOXOC HACG EIVaL VO TIPEXOUUE OTOUC TIEAXTEC PO TG TILO
OELOTILOTEC KOl KOVOTOUEC AVOELG logjistics.

37 AvBpwttivo SuVOILKO: To TTPOCWTIIKO LG ATTOTEAEITOL OO 480 KTOUO CUVEXWC EKTIAUOEVUEVO O BEUOTOr Ko SIOIKOOLEQ
logistics.

37 Eruxelpnotakr) AploTelo: ETiTuxng epopuoyn evog CUOTNUATIKOU EAEYXOU TWV AEITOUPYLWY, TNC OPASAC KOl TN BETIKAC
KOUATOUPQC TOU ovBPWTIVOU SUVOUIKOU TNG, TIoL €0TIA(EL TIAVTO OTNV OUOAN AELTOUPYIOE KOl TNV OTMOTEAECUQTIKN
ETUTELEN TWV UTINPETLWV TIOU TIAPEXOVTAL OTOUC TIEAGTEC TNC.

SFEveA&loc H olkovoulkn poac Suvoun, To av@pwmvo 6uvo<uu<o LOC, N LVTTOOOWN, N TEXVOAOyla KOl O OTOAOG (POPTNYWV
KOBWC Kol N KOLATOUPQ SLOXEIPLONC TNC ETAULPEIQC ETUTPETIOUV ULt OAOKANPUWILEVN KL EVEAIKTN Avon logistics.

HFloxupn mehatelo: H medatelor pag amoteAeltal Kuplwg omd PeYOAEC UYLl EAANVIKEC eTaupEleC Kal TTOAUEBVIKOUC
OPYQVIOUOUC, YEYOVOC TIOU OTTOOEIKVUEL TNV EUTILOTOOUVN TNC ayopaC TTpog TNV SARMED Ka TI¢ uTtnPECLEC TTOU TTOPEXEL.

3 Avayvwplon: H SARMED €haBe SteBvn BpoPeia oTtwg (Transport & Logistics Awards) oA kot Eupwtaika (European
Business Awards).
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