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- One of the Biggest Sports e-shop zakcret.gr 
- Premium Sneakers e shop ,sneakercage.gr
- Private Label e shop ,district75.gr  
- e-shop OUTLETCENTER.GR
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23 RETAIL SHOPS

400 EMPLOYEES

4 E-SHOP

2 PRIVATE LABELS
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Contextual understanding of a customer’s:  
Transactional history

Current behavior 
Future intent.
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Predict potential customers with specific 
attitudes .

Predict also Customers future value 
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1. Right Message
2. Right Action 

3. Right Channel 
4. Right Customer 
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300.000 
members
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LEGENTS, Very High 
Spenders, Devoted, Prefer 
All Seasons shopping

RISING STARS ,High Spenders 
(Highest Basket, Low Frequency), 
Prefer Autumn, Winter

HALL OF FAMERS, High 
Spenders (Lowest basket, 
High frequency), Most 
Devoted , High promo 
Sensitivity, Prefer all Product

CHAMPIONS, Medium 
Spenders, Devoted, High promo 
sensitivity, Prefer Shoes products

TOP SHOE LOVERS  
,Medium Spenders, Top 
of all in Shoes products 
but Prefer Spring shopping

Summers Lovers ,Low 
Spenders#$Prefer Summer 
shopping (Top in Summer Sales)

Hunters ,Low Spenders, Prefer 
Sales (Top in Autumn/Top Mid Sales 
Nov/Top Black

Very Low Spenders, Prefer shopping 
in Winter

300.000 
members



$/00Q12$"'2/1(

300.000 
members

VIBER 
COMMUNICATION 

Marketing 
Automations: 

Moosend AI tool 

Social 
Media  

Google 
Targeted 
actions 
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BUILT A LOYALTY SCHEME 

Integrate Digital & Physical 
communication 

Target Customers 




