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Shift from the High Street to Online Commerce

Entertainment

Flight Hotel

eCommerce
Purchases Subscription Taxi Car Rental Live Event Movie Ticket Social Event
| A r\ JW\,
% Change in Greece
Daily
Consumption ‘
(vs 6 Jan) \ 67% \/ N\ 69% AN~

40% 2.8x 2.1x

Increase in online Lift in online Taxi e-receipts have
purchases YOY subscriptions doubled YOY
YOY
i v
verlzon Source: Verizon Media Internal BR. % change in volume of purchases vs. 6th Jan 2020 baseline 6 Jan- 10 May 2020
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Summary of Trends Last Christmas
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Early Preparationis Key

In 2019 60% of all christmas shoppingtook place
between 1st Nov and Cyber Monday (Dec 2nd)*

Those who purchase gifts in October and November

spend on average twice that of those who start
shopping in December**

verizon’
Hiedia

yo/Christmaslnsights

Desktop/

Smartphone Tablet Q Smart
laptop

ﬂhome device

Retailer in your Pocket

78% of consumers purchased gifts online in 2019,
with 56% shopping online & in-store**

Smartphone purchasing was the driver of online gift
shopping with mobile purchases up 7% YOY*

Black Friday interest + demandis §hiﬂing earlier

the week rather than the weekend.

Deals, Deals, Deals!

70% of consumers purchase items as Christmas gifts
during Black Friday, however, in a desire to get ahead
of the curve many retailers have shifted demand to
earlier in the week rather than the weekend.

GenZ & Millennials are most to hunt out bargains in
the Black Friday

Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other usS@%ﬁ@jifééﬁriZOﬂ Internal, Aug 2020; **Mintel, Feb 2020
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W What Happened Last Year Scale @of sales happened on this day

November December

Early Bird IR I W -5

123456789|01|12131415|6171819202122232425262725-301 8 9 10 11 12 138 14 15 16 17 |18 19 20 21 22 23 24 |25 26 27 28 29 30 31

Boauty Vs 00 @ 00000000000 ® ..OWQ 0000 'XXY ) 0@ecccodoOoOOO
veare  pgrance 000000000000 ° @ OC.Q..Q‘..OQ.C 0000000000000000c 000000
Fashion ° O () OO.”O‘.‘Q..Q CY Y ) eoeo 000 c00000O®
Fashion Jewelery X X o0 0000000000000000000000000 00ec000000
Luxury 000000000000000000000000 000000000002 000000 ¢ 90000 ¢ QO °
|
Experience Days o0 .“'.. e c000 o000 ....“‘ ". 0000020000000 - - . - . ..
Gifts  SecretSanta (X e0000 0000000 [ ] I
Toys & Games ee00000000 o 100000000000000000000000000 eco00o0o0e
Games - Physical 000000000 “.. Q@edeco0O O"C 0e0000000000cee@Oo00o0:000000 0
reang | DS 00000000000 ©00000000000000000000000000¢ ¢ 0000000P000OCOC
A omes-comsces  © @ 6000 000000000000000000 00 Qoo oo 0000000000
Tech oo oo (XXX 000 00000 0000 000000 0000000 ¢
Books - Audiobooks oo o0 000 () 00000 000 ( .. (Y )
Books-Pysici 0O OOOOOO OO ® ° o 0000000000000¢0000000000:00000
Hede Subscrption Music 000000000000000000 00000 o000 ® Qoo 000000000000
Subscription Video .“Q YY) (XX X CY ) ° CY ) 000000000000 0000000
Alcohol 0000000000000 00000 0000000000000 0000000 000000 0000
Booe® Supermarets o ° 000000000000000000000:00000 - -0 oo
Take Away 0000000000000 00000000000000000000000000000000°°0000000-000 [ )

hristmaslnsight Source: Verizon Media Internal UK
yO/C stmasinsignts Size of circle and intensity of green = greater concentration of sales on that date for this vertical.
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e-Commerce trends

verizon’
media

Tech & Gaming

Beauty & Cosmetics
Fragrance

Personal Care
Fashion

Jewellery

Luxury

Toys & Games
Experience Days
Secret Santa
Games - Consoles
Games - Digital
Games - Physical
Tech

Books - Audiobooks
Books - Physical
Subscription Music
Subscription Video
Alcohol
Supermarkets

Take Away

Early

30%

42%

150M sales

Source: Verizon Media Internal Data UK

14%

18%
60M

23%
80M

Last Minute

9%

1%

10%
10%
1%
14%
12%
10%

10%
12%
9%
1%
1%
1%
14%
10%
10%
13%
13%

10%
35M

Sales
7%
6%
7%
8%
7%

13%
5%

9%
7%
1%
14%
10%
18%
3%
8%
1%

7%
25M

Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.



@ What Happened Last Year
Age + Gender Calendar

November December
Early Bird . BlackFriday ~ CoreXmas  LastMinute  Sales
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 -30 1 -3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 2526 27 28 29 30 31
1524 o0 0006 00000 0008PIOPRO T 00 eeed O 0000000
2534 00 0000 0000000°0000000000000 000000 000000 000en0OO 0
3544 o0 00000000000000000000000000°000000 00000 0000
Female 45-54 000¢ 000000000000000000000000000000000 000c0 0000

55.64 COCOOO0 00000 000000000000000000000000000 000000 000000000
65-75 COO0000 00000 000000000000000000000000000 c000 0000c000000
75+ 0000 00000 00000000000000000000:000000 0000 0000000000

1524 00000000000000000 0000000000000 00000000000000000 000 0¢
2534 © 00 o0 XYY 00 000000000000 00000000000000 000 O o
35-44 COC oo 00 00006 0 1000000000000 200000 ¢00000 00000000
Male 4584 ©C T 000000000000000000000000000000000000 00000000
5564 O 000 0000000000000000000000000000000000000c000000
6575 0000000000000000°000000000000000000000000000 000000000000 00 0
75+ 00000000000000 0000000000000000000000000000000000000 000000

Source: Verizon Media Internal UK
Size of circle and intensity of green = greater concentration of sales on that date for this specific audience



@ What Happened Last Year
Select Retailers

November December

Ondered by Ealy Bird | BlackFriday  CoeXmas  LestMinwe  Sales
volume of sales 1234567 8 910111213 14 15 16 17 18 19 20 21 22232425262728-30‘ 1EM3 4 5 6 7 8 910 11 12 13 14 15 16 17|18 19 20 21 22 23 2412526 27 28 29 30 31

amazon.couk 0000000000000 00 000000°0000000000000000000000¢ 0000000
ocado.com coede . ° ° (Y ) Qe 0000 0000000209909 ¢ ¢ 00 ® -
sainsburys.co.uk o o o 000 00000000 00000000000 - - 000 )
ebay.co.uk o0 0000000000000000000° 000 CTY) XX Deedecenoo®s
nextcouk 000000000000000:0:00°0°00000000 0000000000+ -+0000000 - - 000

argos.couk XXXX 0000000000000000000000 0000 00000000000 000000

apple.com - @Poecoe@o - - @900 00000 .! 00000:000000°0:00000000000000
very.co.uk (X X ) 00000 000000 'OOOOOb.”O 000000000000 -00¢ -000000

asos.com 000000000000000000000000 oplee 0000000¢0000000¢ cc0 -0
zaracom ® 000000000 000000000000000000000000 ¢ v0c000000:0-00DDD @
sonyentertainmentnetwork.com 0000000000000 :000000000000000°0000000000¢¢¢0000°0°DD0000O
debenhams.com 000000 - 00 00000000 ....0_’”. 0000000 - 00 0000 -e000°
etsy.com 00000 o000 (Y ) o0o p. [ ] .{ .q. 00000000 c0c00eccoc 00000
boots.com 000000000000000000-000000000°0°0000000000000000¢0: cooe@occn.
hm.com 000000 Y ° ° .o’ pOe @eo ‘.ooooooo.. -.oo... 00
ikea.com 0000000000 (T IY X 00000000000 0000000000000¢000000¢ 00000

Source: Verizon Media Internal UK
Size of circle and intensity of green = greater concentration of sales on that date for this specific audience
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Discounted periods are key for younger audiences

are more likely to hold out for Black Friday & Boxing Day fashion sales

GenZ &

25%

20%

Early

15%

10%

Share Of Clothing Sales by Age Group

5%

Black Friday Core Xmas

55-64

-

0%
Nov-01

verizon’
media

yo/Christmaslnsights

Nov-08

Nov-15

BF
Nov-22 Nov-29 Dec-06 Dec-13

Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.

Last Minute

Dec-20

Sales

- ,\—/\N\/‘__—/\—’\' N\ / 4554

55-64

\/"‘—"\J—f"’

Over 65

18-24

25
Dec-27

Source: Verizon Media Internal UK, 2019
Clothing Purchases
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Capturing consumers early is key

2X

those who purchase gifts in October and November
spend on average twice that of those who start shopping
in December

60

of all Christmas shopping took place between 1st
November - 2nd December (Cyber Monday)

69

of Greek population use e-commerce

Source: Mintel Consumer Buying Patterns/Statista Digital

verizon\/ Market Outlook Dec 2019

d' Verizon confidential and proprietary. Unauthorized disclosure,
me Ia reproduction or other use prohibited.




YAHQO! TS Techcrunch YALIQO! THUFFPOSTI MAKERS YAHOO! engadget YAHOO! YAHRQ! Aol. puILD RYOT

ssssss

What we saw In
lockdown

And how this may affect the BF &
Christmas season

-
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Summary of Trends Coming out of Lockdown

Over 65s are buying 2x the amount onllne than they werein 2019

% in July.

g the UK

,,,,,

Morrisons Ocado Sainsburys Waitrose

Covid has accelerated
the shift online

Covid has led to the formation of new and lasting
habits online. Most notably the rapid growth of e-
commerce behaviours particularly for Gen X and
Boomers.

In May 2020, 33% of UK retail sales were made
through online channels, compared with 20%in
February***

verizo
8 »”'

yo/Christmaslnsights

Techsales were +59% inlockdown but are now -28% YoY

iPhone 12, PS5 & Xbox

Big ticket
Lockdown Purchasing

During Lockdown Toys (+115%) and Tech (+59%) saw

% e spikes in sales. This may cause huge disruption
to the traditional Christmas purchase peaks seen in
each category, however, products that enrich life at
home and fuel newly founded lockdown hobbies
will likely continue to be popular as consumers will
seek continued home and self improvement

Explosionin usage of plug & play eCommerce platforms by SMBs

p:

leading to over 85,000 businesses launching online.

+556%

chn

purchased

from SMBs : \
T :

Small businesses
Ecommerce

Covid-19 has sparked a retail transformationin the UK
with more than 85,000 businesses Iaunchmg
online storesor jolnlng online marketplaces*

Consumers want to supportlocal businesses,
insofar as itis convenient. Success during the

Christmas period will be a pivotal to the survival of
many small businesses in the UK

Verizon confidential and prdpfietaily | Ofalligasied disclbsiie, FEpregichibhar tinsrlids gryRBitedONS, June 2020; Verizon Internal, Aug 2020
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Explosion in usage of plug & play eCommerce platforms by SMBs

Businesses are quickly building online presences + transactional capability as physical stores close,
leading to over 85,000 businesses launching online.

+556%

550%

400%

Changein
Products
purchased

fromSMBs .., 4
(vs 6 Jan) .
200% -

350%

verizon’

-
me Ia Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.

yo/Christmaslnsights Source: Verizon Media UK
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Over 65s are buying 2x the amount online than they were in 2019

Priority access for the vulnerable & sheltering meant total online purchases +130% in July.

This played out in a big way among the UK supermarkets:
40%

Morrisons Ocado
35%
30%
Share of  25%
retailer /
sales 20%
15%
10% : — \
5% ﬂ<

0%

Jan Feb Mar Apr Jan Feb Mar Apr

verizon\/ Morrisons sales have seen a 2x increase
- in the % that come from 65-74 year olds
media

yo/Christmaslnsights

Ocado most stable due to prioritising
existing customers

Sainsburys

/S
7

Jan

Feb

Mar

Waitrose
65-74
75+
45-54
=
/ seet
25-34

Jan Feb Mar Apr

Source: Verizon Media internal UK
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But Q4 Black Friday and Chrlstmas
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Christmas 2020 will be more local

40%

Intend to stay local with
close family/friends

36%

more likely to celebratein
smaller groups this year

verizon’
media

64%

are lesslikely to travel
abroad during the Christmas
break this year

21%

more likely to send gifts via
post than in person

Source: Verizon Christmas Study July-August 2020 - Europe
Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.
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Christmas 2020 will be more virtual

52%

Less likely to attend a
Christmas Party in person

verizon’
media

54% 31%

Less likely tovisit Santa’s Are somewhat interested in
grottos or Christmas fairs experiencing a virtual tour of
lapland or santa’s grotto

Source: Verizon Christmas Study July-August 2020 -Europe (
Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited. 16



Christmas 2020 will be a tale of two halves

88% 84%

Uplift in online purchases Relaxed
during the lead up to Easter

98%

Cautious

15% 51%

Intend to spend intend to spend the

more than last year ~ $ame as last
Christmas

34%

intend to spend less
than last Christmas

o X

More likely to spend
less on luxury
items/treats

verizon’

H Source: Verizon Media Christmas Study Survey Europe/* Verizon Media internal data UK
me Ia Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited. 17



Preference for buying Groceries in-store at Christmas still
leads, whilst 40% will shop online for gifts

B More likely to purchase online An equal mix of online and in store shopping [} More likely to purchase in-store (physically visiting a store)

Present/gift shopping 40% 29%

Clothes/outfits for Christmas socialising ) .

Food shopping 19% 15%

verizon’

H Source: Verizon Media Christmas Study July-August 2020: Europe
me Ia Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited. 18
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Consumers expect brands to remain present, active and

inventive

1)

@)
37%

say they want normalcy
from advertisers in
these current times

verizon’
media

\ LV
~ ”
-0z

AR}

32%

say they want
advertisers to focus on
feel good messaging

7
CA D
5%

of Europeans now expect
their digital experiences and
interactions with brands online
to be “seamless, innovative
and enhance their real world” *

Source: Verizon Media News & Trust Study Europe, Aug 2020/*Verizon Media 5G & Immersive Experiences Study Europe Sep 2020
Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.



Consumer expectations changed.

Consumers want to Status quo.
hear from brands
right now

64% 91%

Expect brands to keep advertising

Source: Verizon media, internal data, 3/12 vs. 90 day average.

verizon’
media

Inform.

83%

They want a sense of normalcy and, if
relevant, information on what the
brand is doing to helping with the
crisis and prevent the spread.

Provide reassurance
but be authentic.

70%

Said brands should adopt a more
“reassuring” tone

75%

Said companies should not exploit
the health crisis to promote
themselves.

Verizon Media, Coronavirus Consumer Survey, March 2020

Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.



People will forget what
you said, people will forget
what you did, but people
will never forget how you
made them feel.

Maya Angelou
Poet and civil rights activist

-
verizon
medla Verizon confidential and proprietary. .Unauthorized disclosure ,reproduction or other use prohibited.



Keys to commerce...

The Heartwarming Reason Flip Or
Flop's Tarek El Moussa Is
Revealing His Secret (Second) C

workout shoud ooty last A
l : ool v &
' . ROI Trust Experience.

Mobile first experienceslead to a

Drivingimpactina Consumers need trust better customer journey.
competitive ecosystem. everyday, but even more
today.

verizon
media




6% 69% 8%

Of ecommerce visitslead toa Of shopping carts are

Of online shoppers head
purchase on average. abandoned.

straight to alarge ecommerce
platform.

Werizon Media, Halo Study, Nov 2019 2Verizon Media internal traffic data, October 2019

3Kantar, Oath performance norms, Dec 2018
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Trust matters.

||
1in3 rustdrives
50% ]
of consumers are consumers feel more
choosing their favorite favorable towards ‘ o n s u m I o n
news sources based brands who advertise [ |

on credibility.! on trusted news sites.!

+23%

Increasein g
traffic
+32% .
Increasein ~

traffic \

\\ /
Source: Verizon Media, Insights Now survey, March 2019 () \ ‘
2Verizon Media, Trust and Content Study, 2019 )




The experience
matters.

o of people will stop doing business
/ with a company because of poor
o customer experience

1/2

. Of ecommerce is happening
verizon’

onmobile devices.!

media

1Salesforce, State of the Connected Customer, 2019



Building Experiences to Connect Content & Commerce

Inspiration Intent Transact
‘W

rowa

yahoo! shopping

Top 10 Best
Sneakers of 2019

To find out the best sneakers for women this
summer, we make a list of the best sneakers for
wamen. Hopefully, this will help you to choose the
best and most comfortable smeakers for women.

Start from here
Recommended deals

‘a "
\'.. Order one pizza get a
second 50% off!
5

Flash sale! 20% off all
summer swimmwear!

/

verizon’
media



Connecting with the BF & Christmas shopper -Ad Copy

Conversational Practical
@ “Buy them what they really want” “Browse our range of kid friendly tablets”

Comparative '191, Relatable
“Fitness band or sports watch?” '}."‘ “Which gaming PC is right for you?”
()
Questioning
“Stumped for that perfect
Christmas gift?”
verizon’

-
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Connecting with the BF Christmas shopper -Imagery

Seasonal Tones People and Products Domestic Scenes

verizon’

-
medla Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.



Right image, right message, right time

Sponsored Sponsored Sponsored Sponsored
Spread a little love this All your favourite brands Dress your little elves Free shipping on
Christmas at your fingertips in festive fashion orders over £50

IR

Retailer Retailer Retailer Retailer

@ Discovery —— Research —— Comparison Purchase

verizon’

-
medla Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.



Formatstodrive action

At the point where users are ready to make a purchase, use those formats and features designed to drive traffic to
your site or app

Mobile Moments Countdown Ads Native Image App-Install Carousel

- N ix 8

! Verizon & 12:15PM

& yahoo.com (@)

YAHOO! B¢

'yahoo/sport

Ray Parlour accuses Arsenal of N
iacking leadership and leaving Mesut FTSE 100 slips as oil hits 17-year-low Central bank boost sees Chinese
Aaghpion P pay an id-19 cases climb 4 stocks recover coronavirus losses
H Black Friday oto PlayStation o Yo o M
= uéxpLTIG 2/12 Stay fit while at home - Free e
French far-right leader w55 NEL e e
: b MGRNIER Retailers warn UK's Brexit trade plans
Marine Le Pen charged < risk higher food prices
=] : W SALE UK space startup OneWeb A »
= TriplaM: R oartot F P h y blames coronavirus as it files
riplaM: Remember to all France does not have 3 o for bankruptcy protection
& aFree Speech” law to defend their people/fal... [ ‘ ,"‘{,’f,%',“"‘ |:( m: ':,smp e
25
. Additional 10% off MONNIER Fréres EUR=X +0.64% GBP=X +0.36
M_elam_a Trurnp gnlered us Winter Sale New UK mortgages hit six-year
\ with 'Einstein' visa high before coronavirus hit
designated for people wit... Ad % MONNIER Fréres [ [ X
Eintracht Frankfurt
@ Barcelona 'win the race to sign e in! Kampe Wast i Bl R e Ad
Frankfurt striker Luka Jovic' e e oy ionaire, Purplebricks will furfough Find Your Perfect Mira Find

Forbes Magazine reveals

staff as coronavirus hits UK
x:;onmy

Jennifer Lawrence Reveals
The One Movie Role She's
Still 'Devastated" She Lost

T Electric Shower Powe

verizon’

-
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Keep users coming back with Dynamic Product Ads

Save time and drive results with dynamic ads that automatically update based on customers’ online habits. Promote your
products to interested shoppers - whether they’ve visited your site or added items to their cart - throughout their path to
purchase.

h by delivery date | order free swatches

34%
Verizon‘/ More likely to purchase! Getting started
media

1 Source: Back to School Study, 2018, Verizon Media

Implement Generate a
the dot pixel product feed


https://www.verizonmedia.com/insights/native-commerce-ads-infographic
https://developer.yahoo.com/nativeandsearch/advertiser/guide/dynamic-prod-ads/setup-dynamic-ads/

Better connections start
with data

Gain exclusive access to a wealth of unique
data and insights, enabling person-level
targeting across device.

Audiences available:

Eﬁb Interests & Purchase Search

behavior = Receipts Retargeting
Audiences based oninsights Purchase Receiptsin Audience Tapinto the power of real intent
fromaggregated signalssuchas  Builder lets you define audience and create segments based on
search, site visits and device parameters based on search retargeting queries and/or
usage. anonymized purchase clicks

confirmation emailsin Yahoo Mail

M Q B CHE e

Predictive
Audiences Earty

i ’ . Verizon confidential and propri . Unauthorized
- A ¢ disclosure, reproduction or ofl se prohibited.

Email Search Commerce Content




Make your money work harder

Optimising towards a CPA target

Targeting those interested in your business

Reducing inefficient ad spend

Driving value from each impression

Finding new users

verizon’
media

—
—
—
—>
—>

Bid strategies such as Target CPA and eCPC

Site and Product Retargeting

3rd party domain/app blocking

Site-level bid adjustments

Predictive Audiences

Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.



verizon
media

Ad copy & Formats

Crafting a message that stands out

Targeting

Reaching the most relevant users

Managing supply

Finding placements that convert

Tracking

Making accurate and informed decisions



RYOT engadget YAHOO! MAKERS Aol. TechCrunch THUFFPOSTI YAHOO! @ YAHOO! tumblr. vertzon/ YAHOO! BrightRoll YAHOO!

dghtalmediasorvices  fwance TR T e
P

Verizon Media

@ acrossmedid

verizon’
media



1B+ Kl

largest global
scale of
verified data

media & tech
brands

consumers




Comscore Global ranking

1,205M
715M
329M 013M I I
verlzon
amazon  facebook.  TETEOI Google

Source: Comscore, Total Unique Visitors (July 2020)



We have a global scale reaching
almost 1B people

Canada
27m
89%

US.A
228m
89%

Mexico
24m
37%

EUS
168m

AMERICAS

360m+

82.4m

|

|

|

|

|

|

|

|

|

|

|

Brazil |
69% :
|

|

|

|

|

|

|

UK France Germany
1

41.6m 35.6m 39.3m
85%  73%  65%

EMEA
250m+

UAE
5.3m
69%

Japan
61m
75%
S. Korea
India om
198m 25%
85%
Vietnam Indonesia
214m 52m
51% 67%
APAC Australia

17m

460m+ 64%



Our Brands

== Microsoft

YAHOOQ!
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Tl: TechCrunch



Thank you

- .~Web: hitps://ackossmedia241.com/contact-us/
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